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Abstract

This research aims to understand the reality of electronic
advertisements from an ethical perspective, by addressing the main
research question: “What are the ethical issues of electronic
advertising and their reflections on the Iraqi consumer?” This study
is descriptive in nature and utilized a survey method, aided by a
questionnaire, for a sample size of 400 participants, with 182 males
(45.5%) and 218 females (54.5%). One of the most important
findings the researcher arrived at is that electronic advertisements
did not rely on the principle of honesty and did not avoid deceiving
the public, which contradicts the ethics of electronic advertising.
The results also indicated that electronic advertisements on social
media did not adhere to social values and customs, which is a very
serious ethical indicator.
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